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Telephone appending 




□ Obtaining accurate, up-to-date phone numbers for 

consumers prior to telemarketing, in order to maximize 1 
telemarketing productivity 
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Methods 


wwawaa 


□ Computerized match 

□ Operator assisted look-up 

□ Automated directory assistance 

□ Manual match 
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Computerized match 


□ Files are matched against a database of consumer 
addresses and phone numbers 

□ Conventional approach 

□ Primary source: white pages 

fii Major files 

■ Donnelly 

■ Polk 

■ Metromail 

□ Typical match rate: 30-50% 
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Computerized match 



□ 


□ 


□ 
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Match logic 

® Based on elements from last name, street, house 
number, zip 

® Must pass degree of confidence 
Proprietary 
Advantages 

Cost: penny per hit 
® Time 
Disadvantages 

® Overly used phone numbers 
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Operator assisted look-up 



□ Agents calling 555-1212 

□ Cost: approximately $.40 per search 

□ Advantages 

lii Most accurate 
Quality controlled 

® Can customize to accept “loose” listings 

□ Disadvantage 

® Cost (average cost per phone number found: $1.00) 
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Automated directory assistance 


□ Client files matched against files maintained by 
participating RBOC’s (Regional Bell Operating 
Companies) 

□ Cost: approximately $.40 per search 

□ Advantage 

® More up-to-date numbers 

□ Disadvantages 

Gaps in country 
® Restrictive match logic 
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Manual match 


□ Operators visually compare client file with CD-ROM 
files 

□ Average cost per phone number found: $1.00 

□ Cost: approximately $.30 per search 

□ Advantage 

® Can customize to accept “loose” listings 

□ Disadvantage 

® Better quality numbers found through Operator 
Assisted Look-up 
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Verifieds 


Percentage of Verified Phone Numbers vs. Right 

Party Telemarketed 
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Cell 




□ % Right party 11% Verified 
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I 



□ Records with phones not matched through computerized 
match 

□ Worth? 

□ High number in California 

□ High unlisted number of females 
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Recommendations 


□ Database needs: 

® Phone appending status flag 
® Phone appending update field 
® Fields for second phone number 

□ Use ANI to update records w/o existing phone number 
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